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Sloppy Dog Wash will hold a
grand opening celebration Satur-
day from 8 a.m. to 6 p.m., with a
portion of the sales to benefit
Animal Aid of Tulsa.

Located at 4316 S. Peoria
Ave., the business offers self-
serve and full-service dog wash-
es, dog grooming and a unique
selection of dog-related products,
including dog food and gifts.

The self-service wash, which
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starts at $15, includes elevated
work stations with specially-de-
signed washing tubs. Waterproof
aprons, shampoo, towels, dryers,
brushes, combs, toenail clippers,
ear wash — even cologne and a
blueberry facial — are provided,
along with a bow or bandana,
and a treat.

Optional services include the
Hydrosurge Animal Bathing Sys-
tem, which penetrates thick fur

Sloppy Dog Wash to hold benefit Saturday

for deep cleansing and condition-
ing, and the Furminator, which
gently removes the thick, loose
undercoat.

Owners Eric Brown and Sean
Boles visited 14 self-service dog
washes around the country, and
“got a good idea about what
works and what doesn’t,” Boles
said.

Sloppy Dog Wash is not part
of a franchise, and while Boles

said they may expand in the fu-
ture, “Let’'s get this first one
open and operating,” he added.

from 7 a.m. to 6 p.m. Monday-
Friday, 8 am. to 6 p.m. Satur-
day, and 10 a.m. to 5 p.m. Sun-
day. For more information call
742-WASH (742-9274), or go to
their Web site at www.sloppycar-
wash.com.

Sloppy Dog Wash will be open
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Ponca City sets conference

The first Ponca City Economic
Development Conference to dis-
cuss the city’s economy will be
from 8 a.m. to 2:30 p.m Nov. 17th
at Pioneer Technology Center in
Ponca City. The conference,
sponsored by the Ponca City De-
velopment Authority, is expected
to become an annual event with a
goal of creating awareness of
Ponca City’s economic progress
and to promote the north central
Oklahoma city as a prime location
for businesses and a destination
for individuals.

The conference will feature na-
tionally known experts in econom-
ics, rural economic development
and the alignment of education
with economic opportunities, and
will begin with an economic report

and forecast from Oklahoma State
University’s Mark Snead. There
will also be a panel reviewing de-
velopments at OSU’s MultiSpec-
tral Lab in Ponca City.

The keynote luncheon speaker
will be best-selling “Boomtown
USA” author Jack Schultz, who
will discuss the steps taken by
successful communities in building
a strong economy.

Cost of the event is $30 and in-
cludes lunch. For information or to
register, call (508) 765-7070, or e-
mail klong@goponca.com.

A complete agenda on the con-
ference and information on the
Ponca City economy and the
Ponca City Development Authority
is at goponca.com.

McAlister’s Deli

The fourth Tulsa-area McAlis-
ter's Deli opens Monday in the
Plaza Shopping Center at 81st
Street and Lewis Avenue. The
deli is in space previously occu-
pied by the Tulsa Teacher’s Credit
Union and Liberty Mutual.

“We were attracted to the
long-term stability of The Plaza
as one of Tulsa’s best shopping
and dining destinations,” said
Adam Saxton, director of devel-
opment for Dallas-based Saxton

Tulsa location Monday

opens fourth

Pierce Restaurant Corp. “Addi-
tionally, we wanted a restaurant
to serve Tulsa’s growing River-
side Marketplace and the town
of Jenks.”

The latest McAlister's is more
than 4,000 square feet and
seats 158.

Saxton Pierce Restaurant
Corp., which owns 26 McAlis-
ter's Deli franchises in Oklaho-
ma and Texas, opened a loca-
tion in Bartlesville in August.

Kool Storage expands Tulsa business

When people think of personal
storage units, they envision box-
es of keepsakes, grandma’s an-
tique furniture and kids’ toys.

A new climate-controlled stor-
age facility at 11th Street and
Peoria Avenue can accommodate
larger antiques and toys, such as
cars and car collections.

Kool Storage, 1125 S. Peoria
Ave., recently completed its sec-
ond construction phase. The fa-
cility, which opened in April 2004,
has expanded to nearly 77,000
square feet and offers 505 cli-
mate-controlled spaces.

cal businessmen Danny Mitchell
and Mark Agee. It is managed by
Universal Management Co. of
Smyrna, Ga. The local manager
is Drew Cain.

by 18 feet to 12 feet by 50 feet.
Access is computer controlled,
and the facility is under surveil-
lance.

company’s Web site at www.kool-
storage.com, or call 584-7000.

The business is owned by lo-

Unit sizes range from 10 feet

For more information, visit the

SUI:

The company employs
210 people in Tulsa
and an additional 44
people at smaller plants
elsewhere.
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1982, the bottom fell out again
as Oklahoma reeled from the oil
bust.

When Rockwell’s production of
the B-1B Lancer was approved
during the 1980s, the outlook
brightened again for SUI. The
company became involved in a
wide variety of coating processes
for airplane and helicopter parts.

SUI now offers more than 80
types of processes to finish aero-
space parts, including plating,
thermal spraying, anodizing,
grinding, painting, shot peening,
non-destructive testing and fluo-
rescent penetrant inspection.

Southwest has also done work
on flight controls, airframes,
thrust reversers, engines and
components for other aerospace
companies.

A big factor in SUI's growth,
executives said, has been its ex-
perience with a cutting-edge pro-
cess called high-velocity oxy-fuel
(HVOF) thermal spraying, which
is taking the place of older, dirti-
er coating processes.

In HVOF thermal spraying,
metal powder is combusted and
continually fed into a gun that
propels the coating material to-
ward the part at speeds of 3,000
to 4,000 feet per second. That
produces a dense metal coating
that is as good or better than
hard chrome plating.

Dean Stewart, director of mili-
tary programs, said SUI's early
expertise in using HVOF tech-
nology won the attention of a va-
riety contractors, including man-
ufacturers Goodrich, Smiths,
Heroux-Devtek and Messier-
Dowty.

Southwest’s HVOF booth
sprays a variety of flight con-
trols, including Boeing 737 flap
tracks and Boeing C-17 Globe-
master slat tracks.

With more than 1,000 custom-
ers served, the company has re-
mained diverse.

“We strive to create a healthy
business by having a lot of mili-
tary and commercial, and not
just fixed-wing and not just roto-
craft, but across the board,”
Stewart said.

SUI is finishing landing gear
parts for the Airbus A380, a gi-
gantic new commercial plane,
and the company provides a vari-
ety of services for Boeing 737s,
777s and 787s. Southwest is also
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Thermal spray master Colton Wilks takes down Boeing 737 flap tracks after they have been
exposed to the high-velocity oxy-fuel (HVOF) thermal spraying machine at Southwest United Industries.

getting contracts for new busi-
ness jets.

SUI is doing intricate plating
work on the avionics area of the
F-22 Raptor, a stealthy, superson-
ic air superiority fighter under
production. And the company is
finishing parts for emerging un-
manned aircraft like the X-45
and X-47.

In 2008, Southwest will begin
finishing landing gear parts for
the F-35 Joint Strike Fighter,
which will replace about 4,000 F-
16s in use around the world
over the next 20 years.

SUI is still finishing parts for
military staples like the B-52
Stratofortress, F-15 Eagle and
F/A-18 Hornet. About 700 main
landing-gear posts for the C-17
have been coated or repaired in
the past two years.

SUI recently built a $1 million
processing line for a new con-
tract to plate or process Boeing
777 landing gear pistons. The
parts are being made by Heroux
Devtek.

Emery said there are enough
new contracts to offset the older
ones.

“I think we’re doing a little
better job than we used to on
looking out on the horizon and
seeing what’s being built, and
who’s building it, and what coat-
ing technologies are on this air-
craft and what we need to add,”
he said.

While not merger-crazy, SUI
has taken advantage of some ex-
pansion opportunities.

In 1999, it purchased a Plasma
Coating Corp. in Gardena, Calif.,
and moved those operations into
a new building a few years later.

The plant, with 20 employees, of-
fers thermal spray coating,
grinding, painting and Teflon
and dry-film lube services. Em-
ery’s brother, Jim, is president.

Early this year, SUI bought
Brampton, Ontario-based Ceel
Ltd. to better serve several of
SUI's major clients in southern
Ontario, Bill Emery said. Ceel
offered only chrome and nickel
plating, but HVOF coating was
introduced there after the pur-
chase.

In 2002, SUI began leasing a
mothballed machine shop in
Oklahoma City so it could anod-
ize aluminum parts for Boeing
and Lockheed Martin.

Progress has been slow get-
ting the necessary certifications
at that plant, but recently com-
pleted audits will allow Boeing
work to begin there soon, Em-
ery said. Employment could
jump to 25 or 30 early next year.

“It's just taken us a lot longer
to get aerospace approvals than
we anticipated,” Emery said of
the plant.

In spite of its successes,
Southwest faces big challenges.

Major aerospace companies
are shedding some in-house
work and handing it off to small-
er outfits like Southwest, who
must do the work amid strict
time lines and oversight.

Aerospace processors like
Southwest must also cooperate
closely with NADCAP, formerly
the National Aerospace and De-
fense Contractors Accreditation
Program. Created in 1990, NAD-
CAP is an independent global
cooperative that sets standards
for aerospace engineering, de-

fense and related industries. SUI
has two employees dedicated to
working with NADCAP.

Emery said he’s proud of
SUT’s quality of work, but the
company is constantly chal-
lenged to meet the demands of
major customers.

“If you can deliver 1,000 parts
to them, perfect and on time,
but your last delivery was late
and they had some issue with it,
now youre the devil for a long
period of time,” Emery said.

“The level of oversight we
have with our customers is
greater now than it ever has
been. And in certain instances,
it's made us better because it
makes us slow down sometimes
and really reread the specifica-
tions to make sure we're cover-
ing every base.”

Next year, SUI could add as
many as 50 employees, and ne-
gotiations are ongoing for SUI to
purchase another aerospace com-
pany outside the U.S. that does
coating, Emery said. An expan-
sion of SUI's paint shop in Tulsa
is being designed.

Emery wants a methodical ap-
proach to growth for Southwest,
not a breakneck race for the top.

“I don’t want to go out and try
to buy 20 different companies
like ours and triple our sales
overnight,” Emery said. “I have
no desire to do that.

“To build on the business we
have, and to add businesses over
the next several years — I can
understand that. We can do
that.”

John Dobberstein 581-8413
john.dobberstein@tulsaworld.com
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Paying for college?
Do your homework

arents may need a crash
P course in the ABCs of

paying for college. New
data indicate that the cost of
higher education is becoming
increasingly crushing, leaving
students more indebted than
ever before.

And yet, the value of a
college education has never
been greater. The median
income of college graduates is
now 62 percent higher than that
of high school graduates.

In the 1970s, a male college
graduate earned 19 percent
more than a high school
graduate; in the ’80s, he earned
37 percent more. The median
income of adults ages 25 to 34
with a bachelor’s degree is now
$13,900 higher than for a high
school graduate — and that
difference widens with age.

So what are parents to do?

Recognize the differences.
There are vast disparities in
what it costs to go to school.

The average annual cost of
attending a four-year private
university is now $30,367,
according to a study by the
College Board. The average
cost of attending a public
university is almost two-thirds
less: $12,796. And the price of a
two-year public college is only
$2,272. These include books,
tuition, room and board.

Want to know the cost of
attending a particular school?
Check out the College Board’s
Web site at
www.collegeboard.com.

Watch “net,” not “gross.”
College sticker prices rarely
reflect the prices that students
pay, said Catharine B. Hill,
president of Vassar College in
Poughkeepsie, N.Y.
Scholarships, grants, aid and tax
benefits are likely to reduce the
cost substantially. The average
net cost is $3,100 less at public
universities and $9,000 less at
private universities than the
sticker price would indicate,
according to the College Board.

Moreover, aid can make a
private school affordable. Don’t
assume you can’t afford a
school based on sticker price,
Hill said. Wait to see what the
college’s aid office offers.

Prepare your student. One

Katny
Kristor

troubling fact that the College
Board’s study uncovered is that
the average student in a public
college spends 6.2 years getting
a four-year degree, Baum said.

Also, more than one-third of
first- and second-year college
students now take a remedial
course. Those courses do not
count for graduation credit and
would increase the time it takes
for students to graduate.

On the other hand, highly
prepared students can take
Advanced Placement courses in
high school that can count for
college credit at some schools.
It currently costs $83 to take an
AP exam. Comparatively, USC
charges more than $1,100 per
course unit.

Investigate tax breaks. There
are a number of tax breaks
available to those who pay for
college — or pay off loans that
financed education.

For those financing higher
education, it pays to ask a tax
accountant whether your college
costs qualify for a tax deduction
or credit.

Save. There are dozens of
tax-favored ways to save. One of
the best options are so-called
529 plans, which allow
individuals to set up investment
accounts for the future benefit
of a student.

For more information about
529 plans, check out Joseph
Hurley’s college saving book,
“The Best Way to Save for
College,” or visit his Web site,
www.savingforcollege.com. Hurley
is an accountant who has
opened about two dozen 529
accounts to save for his own
children and to test the plans
for his book.

Los Angeles Times staff writer Kathy
M. Kristof welcomes your comments and
suggestions but regrets that she cannot
respond individually to letters or phone
calls. Write to Personal Finance,
Business Section, Los Angeles Times,
202 W. 1st St. 90012, or e-mail
kathy .kristof@latimes.com.

TSA:

Bottles and tubes must
be carried in a
quart-size, zip-top
plastic bag.

FROM E-1

ounce bottles make it extreme-
ly difficult to handle and mix
liquid explosives, and the one
quart-size bag limits the total
volume of liquids anyone can
bring aboard a plane without
too much slowdown at security
lanes.

But there’s confusion on
both sides of the X-ray ma-
chine. And the agency is now
in a position to “give our
screeners some discretion,”
said TSA chief Kip Hawley.

To travelers, some of the
regulations are bewildering.
You can buy a filled water bot-
tle at an airport shop inside se-
curity, for example, but you
can’t carry your own empty wa-
ter bottle through security and
fill it at a water fountain inside
security.

Hawley says there’s a classi-
fied security reason for that re-
lated to the characteristics of
liquid explosives.

In addition, X-ray machines
can detect containers, just not
what’s inside. So getting all
containers out of carry-on bags
speeds up security screening.

“As stupid as we may look,
we didn’t miss that one,” Haw-
ley said.

The previous total ban on lig-
uids, imposed Aug. 10 after po-
lice in London uncovered a plot
to blow up passenger jets with
liquid explosives, had upset
travel significantly. The volume
of checked baggage jumped
substantially, and trips took
longer as hurried fliers waited
at luggage carousels.

The Sept. 26 relaxation
helped greatly, travelers say.
Still, TSA has enforced some
rules so strictly that actions
have bordered on silliness,
they claim, and have under-
mined sagging confidence in
the efficacy of airport security.

Ann Hanson, a frequent flier
from Ann Arbor, Mich., carries
asthma inhalers with expensive
medicines, and on two recent
trips, screeners dropped the in-

halers, which Hanson must put
in her mouth when she uses
them.

One screener “popped off
that I shouldn’t worry, the floor
was clean enough to eat from,”
she said.

Either frustrated or confused
by the new rules, or unable to
squeeze all they need into a
quart-size bag, passengers con-
tinue to check baggage at ele-
vated rates, airlines say.

AMR Corp.’s American Air-
lines says that before the lig-
uids ban, 1.1 bags were
checked for every passenger.
When the total liquids ban
went into effect in August, the
rate jumped to 1.3 bags per
passenger. Now it’'s down to
1.2 bags per passenger.

Frontier Airlines Inc. says
baggage volume is about 33
percent higher than last year.

“There’s still some confusion
from people who don’t travel
every week about exactly what
you can carry on, what you
can’t carry on, what you can
buy behind security,” Continen-
tal Airlines Chief Executive Lar-
ry Kellner said last month, not-
ing checked baggage volume is
still up 28 percent at his air-
line.

Continental now provides
quart-size zip-top bags to cus-
tomers at its ticket counters —
but you have to ask. Southwest
Airlines also said it provides
quart-size plastic bags at its
ticket counters, but American,
UAL Corp.’s United Airlines,
Delta Air Lines Inc., Northwest
Airlines Inc., JetBlue Airways
Corp. and Frontier said they
don’t.

Frequent traveler Harold So-
gard has begun carrying extra
quart-size bags himself to res-
cue people before items are
confiscated.

“Heaven forbid that the TSA
actually kept a supply of bags
on hand to give to people,” he
said.

TSA’s Hawley said there ac-
tually is a method in the appar-
ent madness of requiring every-
thing to be in a specific bag
and strictly limiting the size of
containers, not the volume of
liquid or gel.

Containers larger than three
ounces could pose a threat —
a place to mix enough liquid
explosives to create a bomb.

“It's not the ounces. It's the
container we're after,” he said.



